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OBJECTIVE A senior creative position in the production of new media content.

PROFILE
• A recent graduate of The Canadian Film Centre’s New Media Design Programme.
• A University degree in screenwriting and filmmaking, with awards.
• Strong interpersonal and leadership skills.

RELEVANT EXPERIENCE AND ACCOMPLISHMENTS

COLLABORATION/LEADERSHIP
• Team Leader and Project Manager for the production of “Scratch This!”, an original

multi-screen, multiplayer video game developed at The Canadian Film Centre.

CONTENT
• A solid foundation in the art of storytelling, with a BFA from York University’s

Film School.

INTERACTIVITY
• A recognized master of interactive comedy, and an alumnus of the historic Second

City theatre

EMPLOYMENT HISTORY

1993-present Interactive Entertainer • Various Clients across Canada
Wrote and/or improvised original material for a variety of corporate events. Clients
include Microsoft Canada (Internet Explorer 4 Launch), Side Effects Software
(SIGGRAPH ’96) and BMW Canada (5-Series Launch). Also managed a successful
acting career in television and radio. Credits include Ken Finkleman’s “The Married
Life” (CBC) and a radio campaign for Pizza Hut Canada.

1998-9 Improv Heaven & Hell • The Comedy Network, Toronto
Developed and hosted eighty episodes of Canada’s first television showcase for
improvised comedy. Stars of the series include Colin Mochrie of ABC’s “Whose Line
Is It Anyway?”. Canadian Comedy Award nomination for best performance in 1998.

1993-96 Member of the Resident Cast • The Second City, Toronto
Co-wrote and acted in five comedy revues. Dora Mavor Moore Award nomination for
best actor in “Jolly Rogers Cable, or Pirates in Mens’ Pants” (1996). This revue was
also Dora-nominated for best show, as was “Byte Me” (1995).

EDUCATION
Canadian Film Centre, Toronto, Ontario
Resident, New Media Design, 2001
York University, North York, Ontario
Bachelor of Fine Arts, Film and Video, 1989
Famous Players Award for Most Talented Student


